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Higher Education Research

We carry out small and large-scale research studies, 

including student surveys. We offer a range of student 

and stakeholder research; we have an established 

reputation for our work with universities, students, 

government agencies and other stakeholders and 

audiences.



What I will talk

about…

• Informing student choice: university and course

• Student satisfaction, student engagement, survey 

research

• Enhancing reputation: Surveys data, league tables 

and reputation



Students across Europe approach 

university/course choice differently



UK student most likely to choose university on 
functional criteria
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Swedish students most likely to choose what 
they like best
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Where are Europe’s 

happiest students? 



Spanish and French students 

least satisfied

How satisfied

would you say 

you are overall 

with your Higher 

Education 

institution?
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UK students 

happiest…

How satisfied would 

you say you are 

overall with your 

higher Education 

institution?

Source: Ipsos MORI
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UK students 

proudest…

Seven in ten students in 

Britain said: I am proud 

to be a student at this 

higher education 

institution: I feel very 

identified with it.

Which of the following 

statements best defines 

your feelings about your

Higher Education 

institution?
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German students 

least proud

More than half the students 
in Germany are neither 
proud nor disappointed with 
their higher education 
institution: … they have no 
special feelings towards it.

Which of the following 

statements best defines your 

feelings about your Higher 

Education institution?
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French students 

most disappointed

One in ten students in 

France said I am 

disappointed with my 

higher education 

institution: I do not feel 

at all identified with it.

Which of the following 

statements best defines 

your feelings about your

Higher Education 

institution?

Source: Ipsos MORI
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The Student Experience

Student satisfaction is a key measure of the student 

experience therefore how a university/course is doing



Survey Research

Surveys have become the norm for gathering student 

opinion on university/course experience

Survey data inform official statistics, prospective 

students, media stories, league tables, policy makers, 

universities  and course leaders etc.



The UK loves surveys…



Course and 
module 

evaluations  

Universities’ 
internal 
surveys

Student 
Unions’ 
surveys

Alumni 
surveys



Postgraduate Taught Experience 

Survey: A UK higher education sector-wide survey to 

gain insight from taught postgraduate students about their 

learning and teaching experience

Postgraduate Research Experience 

Survey: A UK higher education sector-wide survey to 

gain insight from postgraduate research students about 

their learning and supervision experience



UK Engagement Survey: A  nationwide UK 

undergraduate survey focusing on student engagement

Student Academic Experience Survey: 

An annual Student Academic Experience Survey – it 

shows how full-time undergraduate students rate their time 

in higher education and their attitudes towards policy 

issues that impact upon them

And, many syndicated and ad-hoc 

surveys…



National 

government 
funded studies



Destination of Leavers from Higher 

Education
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National Student Survey

Source: Office for Students



National Student Survey Results

Source: National Student Survey, Office for Students



Trends
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Difference in ‘overall 

satisfaction’ from 

average ‘overall 

satisfaction’ score by 

subject

National Student Survey, HEFCE



Can surveys enhance reputation?



Or … are institutions chasing fake 

prestige through league tables?



• Lack of reliable tools that measure quality of a course 

leave a gap … 

• Quality of teaching, the structure of the course, the 

overall student experience are important and need to be 

measured



League tables hold too much power?

‘Good’ survey data inform ‘bad’ league 

tables…

Obsession with 
quantifying degrees 
into a table!



TripAdvisor style feedback…



Published data: Advantages

• Act  then communicate:

– To outline what institutions do to improve the student 

experience

– To demonstrate that feedback is taken seriously

– To point out changes/improvements made

• May enhance reputation…

• Alumni will remember what it was like: Best ‘reputation 

ambassadors’



• It helps to be at the top of league tables

• Methodology of some tables can be obscure

• You can drop places easily; you can do nothing about it

• Not much between 1st and the nth …!

League tables: Double-edged sword?



• Data need to be seen in context 

• When published you have no control

• But, visibility matters
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