BUILDING UNIVERSITIES'

REPUTATION

7N Universidad
"X/’ de Navarra

o

I

<

Los alumni como
activos estratégicos
para la reputacion
universitaria

Franz Heukamp,
IESE Business School




ail |[ESE

Business School
University of Navarra

Los alumni como activos estrategicos para la

reputacion universitaria




ll Sintiendose muy cercanos a la Escuela
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Bl Fuentes de prestigio de las Escuelas de Direccion

Faculty &
Research

Rankings
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ll El prestigio de la escuela a traves de los Alumni
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| I Con la escuela vl
\

ndiatas  Singapore 87

’ Even the bravest
h d

Make eroes need an
your Mark ally to succeed
through - IESE Career Advisors and Coaches

M entoring 3‘ alumnicareers@iese.edu

& Entre ellos

WIESE
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ll IESE Alumni en el mundo

ALUMNI LEARNING PROGRAM DIGITAL LEARNING PROGRAM NETWORKING

48523 0 228 71166 O 43
TOTAL ALUMNI SESSIONS () ONLINE SESSIONS &
(e-conferences) REUNIONS AND MEETINGS
= 123 sessions in 14 cities in Spain
= 105 sessions in 40 cities outside Spain
@& 139 +24.400 S +20,731 6,227
NATIONALITIES PARTICIPANTS ONLINE SESSION VIEWS PARTICIPANTS
Some examples:
= 87% participants in Spain = Ex. Ed. reunions in BCN: 684 attendees
= 23% participants outside Spain = Ex. Ed. reunions in MAD: 1,400 attendees
= EMBA & MBA reunions: 1,604 attendees
CHAPTERS ALUMNI APP ALUMNI CAREER SERVICES TOURNAMENTS
J, 1 3 042 + 1 golf tournament
! + 3 paddle tennis tournaments
L~ DOWNLOADS l,,_‘ +800 * 1 running event
CAREER ORIENTATION
INTERVIEWS
—
) 2 5 PARTICIPANTS
CAREER ADVISORS
*Data source: Salesforce as per August 31st, 2018.
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Chapters de Alumni en el mundo

Andorra 170
Austria 72
IESEALUMNI IN THE WORLD Benelux 132
Eastern Europe 239
France 211
Germany 637

Italy 189
Netherlands 241
Nordic Countries 269
Poland 412
Portugal 169

Rest of Europe 58
Russia 198
Switzerland 290

Canada 119 United Kingdom|673 China 186
United States 1,171 Spain 33,876 Japan 168
Mexico 289 Hong Kong 46
United Arab Emirates 121
India 135 Singapore 97
Africa 625
Colombia 109
Brazil 1,120
Reryi4g Oceania 78
Chile 285
Argentina and Uruguay 186
Rast of Seuth America 298 Europe not including Spain 2,650 Asia 320
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Even the bravest
el heroes need an
vour Mark ally to succeed

thrOugh - IESE Career Advisors and Coaches
. alumnicareers@iese.edu
Mentoring

N WIESE/ L e
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Learning

Keep IESE alumni
up-to-date with the

most relevant
ideas in
leadership and

management and

cultivate a

dynamic forum for

learning.

Career

Accompany and
support alumni
throughout their
professional
careers, and
provide training
and research
activities to help
alumni in every
phase of any
entrepreneurial
journey.

Networking

Enable alumni to

maintain and enrich
their connections to
the school, faculty

members and fellow

graduates.

Support
IESE

Give graduates
around the world
opportunities to
connect and
collaborate with the
school as it grows.
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Apoyando en Salidas Profesionales
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ll Compartiendo su experiencia

Luis Maroto MBA-89, CEO Amadeus Group, Graduacion del EMBA 2015 en Madrid
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ll IESE Alumni en el mundo

47.256 | 40%

ALUMNI ALL OVER MEMBERSHIP
THE WORLD

Age Range
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