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A Way to Learn. A Mark to Make. A World to Change. 

 Sintiéndose muy cercanos a la Escuela 
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 El prestigio de la escuela a través de los Alumni 

Entre ellos 

Con la escuela 
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Networking 
Enable alumni to 

maintain and enrich 

their connections to 

the school, faculty 

members and fellow 

graduates. 

 

Support 

IESE 
Give graduates 

around the world 

opportunities to 

connect and 

collaborate with the 

school as it grows. 

Learning 
Keep IESE alumni 

up-to-date with the 

most relevant 

ideas in 

leadership and 

management and 

cultivate a 

dynamic forum for 

learning. 

 

 

 

Career  
Accompany and 

support alumni 

throughout their 

professional 

careers, and 

provide training 

and research 

activities to help 

alumni in every 

phase of any 

entrepreneurial 

journey.    
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 Apoyando en Salidas Profesionales 
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 Compartiendo su experiencia 

Luis Maroto MBA-89, CEO Amadeus Group, Graduación del EMBA 2015 en Madrid 
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 IESE Alumni en el mundo 

ALUMNI ALL OVER  
THE WORLD 

47.256 
MEMBERSHIP 

40% 

16% 

84% 
GENDER 

FEMALE ALUMNI 

MALE ALUMNI 

            
[VALUE]% 

          
[VALUE]% 

[VALUE]% 

[VALUE]%  

17% 

15% 

10% 

25% 

<=30

(30-35]

(35-40]

(40-45]

(45-50]

(50-55]

(55-60]

>60

Age Range 

3% 

7% 

7% 

8% 

19% 

20% 

35% 

AMP

Others

PADE

EMBA

PDG

MBA

PDD

Program Type 


