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ALUMNI SABANA 2012 2013 2014 2015 2016 2017

Alumni 37,206 39,178 43,628 43,600 50,652 54,004

Activities 16 110 119 145 221 215

Engaged alumni in 

core activities
1,866 6,599 7,877 7,390 8,394 8,731

Engaged alumni in 
secondary activities 6,360 9,148 14,005 20,633 18,751 28,324

Total engaged 

alumni
8,226 15,747 21,882 28,023 27,145 37,055

Alumni

participation rate
22% 40% 50% 64% 54% 68%
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