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La comunicacion es sinonimo de capacidad
transformadora. El MERC forma a
profesionales con capacidades directivas,
mentalidad estratégica e inteligencia
social para gestionar la reputacion de las
organizaciones; profesionales capaces de
aportar valor y contenidos, que conjugan
el dominio de la cultura corporativa de sus
empresas e instituciones con el analisis
acertado del impacto en el entorno, para
poder promover el cambio con eficacia.

Communication is a byword for transforming
ability. The MERC prepares professionals
with an executive sense, strategic mind and
social intelligence that are able to manage
reputation in organizations; professionals
that contribute with values and contents,
that master the corporate culture of their
companies and institutions in combination
with the right analysis of their impact in their
social setting, in order to promote change
efficiently.

CREDITOS
DURACION
CAMPUS
MODALIDAD
IDIOMAS
CONTACTO

60 ECTS

10 meses
Campus de Madrid
Ejecutiva presencial
Espafiol e inglés
Ane Murua
merc@unav.es

PERFIL ALUMNO

El méaster se dirige a los
responsables de la gestion
de los intangibles de las
organizaciones. También

a los profesionales de la
comunicacion -bien en
instituciones publicas

o privadas, bien en
consultoras-, que deseen
capacitarse para dar el salto a
puestos directivos.

Serd imprescindible que los
alumnos acrediten un nivel de
inglés minimo segun el Test of
English as a Foreign Language,
el nivel First de Cambridge,

u otros que se consideren
equivalentes segun el criterio
del Instituto de Idiomas de la
Universidad de Navarra. Para
los extranjeros se les pedird
que acrediten el nivel B2 de
espafiol.

&POR QUE EN LA UNIVERSIDAD DE NAVARRA?

El Master Ejecutivo en
Reputacion Corporativa se
asienta sobre tres elementos
distintivos:

1. Una vision interdisciplinar
e innovadora de
los contenidos que
auna la formacion en
competencias directivas,
con lareputaciony la
inteligencia social. Contar
con la colaboracion de un
centro de investigacion
como el Instituto Culturay
Sociedad de la Universidad
de Navarra aporta un valor
Unico en un programa de
estas caracteristicas.

2. Un enfoque internacional,

gracias a alianzas
académicas y profesionales
con socios de prestigio
global. La trayectoria del
Méster en Comunicacion
Politica y Corporativa,

el Building Universities’
Reputation Conference

y los contactos de la
Facultad de Comunicacion
lo hacen posible.

. Una plataforma de acceso

alas best practices
profesionales en el sector,
con la posibilidad de
establecer relaciones
relevantes. La experiencia
y las conexiones
profesionales creadas

en estos afios permiten
asegurar la calidad de este
networking.

CREDITS
DURATION
CAMPUS
FORMAT
LANGUAGES
CONTACT

60 ECTS credits

10 months

Madrid Campus
Executive on site
Spanish and English

Ane Murua
merc@unav.es

STUDENT PROFILE

The master’s degree is aimed
at people who are responsible
for managing the intangible
assets of organizations. It is
also aimed at communication
professionals working in
public and private institutions
and consultancy firms who
are interested in acquiring the
skills to take the step up into
managerial positions.

Students must prove that
they have reached a minimum
level of English through

the Cambridge English:

First, the Test of English

as a Foreign Language, or
any other test considered
equivalent according to the
criteria of the University of
Navarra's Institute of Modern
Languages. Foreign students
are expected to prove that
they have B2 level of Spanish.

STUDYING AT THE UNIVERSITY OF NAVARRA

The Executive Master’s Degree
in Corporate Reputation has
three distinguishing features:

1. Aninnovative,
interdisciplinary approach
to content that provides
training in managerial
skills, as well as reputation
and social intelligence.
Collaboration with a
research center of the
caliber of the Institute of
Culture and Society (ICS)
contributes unique value to
a program of this kind.

2. The international dimension

is generated by academic
and professional alliances
with globally renowned
partners. Itis also made
possible by the experience
gained from the Master’s
Degree Program in
Political and Corporate
Communication and

the Building Universities’
Reputation (BUR)
International Conference, as
well as the contacts of the
School of Communication.

. A platform for accessing

the best professional
practices in the industry
and the chance of making
relevant contacts.

The experience and
professional connections
created in the last few years
help ensure the quality of
this network.
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INTERNACIONALIZACION

La internacionalizacion del
master tiene las siguientes
lineas fundamentales:

1. Materias impartidas en
inglés por académicos
internacionales de
reconocido prestigio.

2. Relaciones con las
principales asociaciones
internacionales de
profesionales del sector
como The Arthur W. Page
Society, Global Alliance
for Public Relations
and Communication
Management y EACD
(European Association of
Communication Directors)
con quienes ya existen
relaciones previas.

3. Semana intensiva de clases
presenciales y visitas a
empresas en Londres.

ALTO NIVEL DEL
PROFESORADO

El claustro del mdster estara
formado por profesores de la
Facultad de Comunicacion,
profesores del IESE y de otros
centros de la Universidad de
Navarra e investigadores del
ICS, junto con profesionales
del sector y profesores de
diferentes paises.

PROYECCION
PROFESIONAL

El méaster esta orientado
aformar a los nuevos
directores de comunicacion
con el perfil estratégico que
reclama el mercado actual:
expertos en comunicacion,
con formacion directiva e
inteligencia social, orientados
a aportar valor a sus
organizaciones, que trabajen,
con método y con métricas,
en el cultivo de la reputacion.
También completa la
forma-cion de directores
generales, directores

de recursos humanos,
gerentes, responsables de
internacionalizacién y de
relaciones institucionales,

y de otros directivos
interesados en la gestidn de
los intangibles.

PLAN DE ESTUDIOS

El plan de estudios se
articula en cuatro médulos:

A. FUNDAMENTOS
DE LA DIRECCION

En este mddulo se
desarrollan competencias
directivas y sus materias se
imparten en los primeros
meses del curso. Son
fundamentales para que

los alumnos, trabajando

en grupo, las pongan
posteriormente en practica al
resolver problemas concretos
de gestion (18 ECTS).

B. FUNDAMENTOS DE LOS
INTANGIBLES Y DE LA
REPUTACION

Este mddulo, que ocupa la
parte central del curso, con
base en las competencias
directivas del moédulo
anterior, se encarga de
desarrollar los conocimientos
disciplinares y técnicos de la
gestion de los intangibles y la
construccion de la reputacion
(21 ECTS).

C. INTELIGENCIA SOCIAL

Este modulo aporta un
conocimiento diferencial,

ya que busca proporcionar

al alumno conocimientos y
herramientas para gestionar
la relacion de las instituciones
con las sociedades cada

vez mas complejasy en
profunda transformacién

en las que estas operan.

Se trata de adquirir las
categorias tedricas de andlisis
que, desde planteamientos
interdisciplinares, sean mas
Utiles para entender las
sociedades contemporaneas;
por otro lado, es preciso
conocer metodologias
innovadoras e incisivas

que permitan identificar y
comprender las tendencias
sociales. Este médulo se
impartirfa en colaboracion
con el Instituto Culturay
Sociedad (15 ECTS).

D. TRABAJO FIN DE
MASTER. (6 ECTS)
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INTERNATIONALIZATION

The international outlook of
the master’s degree is based
on the following key strands:

1. Subjects taught in English
by renowned international
academics.

N

. Relationships with the
main international
associations in the
industry, such as the
Arthur W. Page Society,
the Global Alliance
for Public Relations
and Communication
Management and the
European Association of
Communication Directors
(EACD).

3. The MERC offers one
intensive week in London
where students attend on
campus classes and visit
different companies.

FIRST-RATE TEACHING
STAFF

The academic staff of the
master’s program includes
professors from the School
of Communication, IESE
Business School and other
University of Navarra centers,
as well as researchers from
the Institute of Culture

and Society (ICS), industry
professionals and academics
from other countries.

PROFESSIONAL
PROSPECTS

The master’s degree is
designed to equip new
communication managers
with the strategic profile
demanded by today’s
market: communication
experts with management
training and social
intelligence who contribute
value to their organizations,
are natural communicators,
and know how to use
methods and metrics to
enhance reputation. It is also
designed to allow managing
directors, interested in the
management of intangible
assets to complete their
training.

CURRICULUM

The curriculum is organized
in four modules:

A. FUNDAMENTALS OF
MANAGEMENT

The subjects in this module
develop management
competences and are
taught in the first few
months of the academic
year. Class members then
work in groups to put
these fundamentals into
practice by solving specific
management problems (18
ECTS credits).

B. FUNDAMENTALS OF
INTANGIBLE ASSETS AND
REPUTATION

This module makes up the
core of the program and is
based on the management
competences of the
previous module. It develops
technical knowledge in the
discipline of intangibles and
reputation building (21 ECTS
credits).

C. SOCIAL INTELLIGENCE

This module’s unique
content aims to update
practitioners” knowledge
and equip them with

the tools they need to
manage relations between
institutions and increasingly
complex societies in a
constantly transforming
environment. The objective
is to take an interdisciplinary
approach and find the most
useful ways of analyzing
contemporary society.

The content also includes
innovative and incisive
methods that can be used
to identify and understand
social trends. This module is
taught in collaboration with
the Institute of Culture and
Society (15 ECTS credits).

D. MASTER’S THESIS
PROJECT (6 ECTS credits)
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