Autores y textos para trabajar el tema de la conferencia: ¿Qué nos mueve a actuar? Una visión de las necesidades humanas desde la psicología
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Tarea: Teniendo en mente las teorías de Maslow (Jerarquía de Necesidades) y V. Frankl (El hombre en busca de sentido) y otras como La Teoría de la Autodeterminación de Deci y Ryan, analizar las aportaciones de estas personas y qué muestran acerca de las necesidades humanas. 
¿Qué tienen en común estas personas? ¿cuales creen que son las principales necesidades humanas? ¿Cómo se manifiestan en su conducta?

Se puede contemplar también el papel de las redes sociales en la canalización de las necesidades humanas

Material: Aquí se presentan a 4 personas, se destaca su contribución y se indica algún artículo o referencia (pgs de libro)  como material para realizar el trabajo. A partir del mismo  pueden obtener más información y profundizar  a través de internet 

1. . Mark Woerde

Mark Woerde, considerado el gurú del marketing prosocial, es el director de estrategia y co fundador de la premiada agencia de la publicidad holandesa Lemz y escritor del libro Cómo la publicidad curará al mundo y tu negocio. En 2010 Mark lanzó letsheal.org organización sin ánimo de lucro, una iniciativa que pretende ser un punto de partida para promover la comercialización de lo pro-social y con sentido

 Su libro : How Advertising Will Heal the World and Your Business (mayo 2011)  (se puede descargar en el siguiente link

http://www.letsheal.org/assets/downloads/How%20Advertising%20Will%20Heal%20the%20World%20and%20Your%20Business%20-%20M.Woerde%20-%20Version%201.1.pdf

Mark Woerde mark@letsheal.org Letsheal.org p/a LEMZ  Amsterdam

	



	How advertising will heal the world and your business
By Mark Woerde 




Description

The time has come for a radical paradigm shift in branding as we know it. Where, in the past, branding has seemed mainly focused on fulfilling hedonistic individual needs, it’s gradually becoming clear: people are waiting for brands to help them help others. And, in doing so, these so-called “Meaningful Prosocial Brands” help fulfill a basic, strong and growing need: the need to live a meaningful life. This book, based on extensive research in the world’s 16 biggest economies, unveils new insights and practical knowledge that can make your brand grow and bring about a huge positive impact on our world. “Soon, kindness will be a gobal brand, bridging the chasm between compassion and commerce, and prosocialism will carry the day. Mark Woerde and his 24,000 friendly people have brought a new ethical dimension to the world of advertising!” – Professor Dirk Salomons, Director of the Program for Humanitarian Affairs at the School of International Public Affairs, Columbia University. “Mark Woerde shows how to use power of brands to make the world a better place - one of the most inspiring books I know!” – Kate Roberts, Founder of YouthAIDS and Five & Alive, Vice President PSI.org and “Young Global Leader of the World 2007” by The World Economic Forum. “Here’s a book that might help you look your children in the eye. People are looking for brands to positively contribute to society and they’ll vote for them with their money. It turns out you can make money and make a difference at the same time.” – Craig Davis, Chief Creative Officer Publicis Mojo Australia and New Zealand, Ex-CCO JWT worldwide, Founder of Brandkarma.com Just imagine what would happen if even a fraction of the US $450 billion spent annually on advertising, instead, went into prosocial marketing? Thank you for picking up this book! It would also be great if you could help spread the word so the concepts contained in the book reach as many business leaders as possible. Please visit letsheal.org, an Amsterdam based independent non-profit organization aimed at providing insights in how to transform brands into Meaningful Prosocial Brands. Free download on Letsheal.org 1 of the 24,000 warnings in this book: “It’s important to understand that any value this brings to the brand can be easily undermined by questionable business practices. Being prosocial not only means to be generous in spending your money, but also to be responsible in how you make it.” – Matthias Stausberg, Head of Public Affairs & Media Relations and Spokesperson United Nations Global Compact This book is sold at cost price. This cost price can vary per country. Let’s save paper! Please download the e-book and research for free via letsheal.org

********Leer de la pg 20 a la 37 y el prefacio 

2. Frank Warren 

PostSecret is an ongoing community mail art project, created by Frank Warren, in which people mail their secrets anonymously on a homemade postcard. Select secrets are then posted on the PostSecret website, or used for PostSecret's books or museum exhibits.

In October 2007, the PostSecret Community was launched (www.postsecretcommunity.com).

According to Youth Trends' February 2008 "Top Ten List Report" PostSecret was the 10th most popular site amongst female students in the USA, with 7% of those polled naming the site as their favourite

ABC Sociedad

Los 400.000 secretos que Frank Warren difunde en internet 

Visita Madrid el autor de Postsecret.com, un blog con más de 479 millones de visitas
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3. Jil van Eyle, creador del Teaming 
http://www.teaming.info/teaming.html
http://blogs.lainformacion.com/laregladewilliam/2010/07/28/jill-van-eyle-creador-del-teaming-y-ex-idiota/
 ver La información.com  Jil Van Eyle, creador del teaming y “ex-idiota”  28 julio 2010 - 6:22 - Autor: José Antonio Ritoré
4. (Iñigo Alli y Síndrome UP ) http://sindromeup.org/
noticiasdenavarra.com 
Dos navarros conquistan la Red con su visión positiva del síndrome de Down

